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Introduction

Why should you follow this playbook?

85

of consumers
would be more likely to shop from a platform that was rated highly
for product safety by an organization like Consumer Reports

Source: Consumer Reports nationally representative American Experiences Survey of 2,191 U.S. adults (October 2025).

The Digital Marketplace Product
Safety Playbook is a companion to
Consumer Reports' evaluation of digi-
tal marketplaces. This playbook
outlines key product safety informa-
tion that must be transmitted to
consumers, as well as some crucial
elements specific to children's prod-
ucts. It also provides important
practices we would like to see plat-
forms adopt and implement to ensure
that consumers have all the informa-
tion they need to make a safe choice
for their families. These recommenda-
tions are based on Consumer Product
Safety Commission (CPSC) guidance,
voluntary and mandatory safety stan-
dards, and expertise from consumer safety and health organizations such as
Consumer Reports and American Academy of Pediatrics (AAP). Consider this our
invitation to a deeper conversation about the ways marketplaces can maximize
safety efforts. Implementation of these recommendations aligns with our Digital
Marketplace Safety Framework and will set the foundation for higher marks in
Consumer Reports’ marketplace safety evaluations.

Digital Marketplace Platform Safety Playbook


https://article.images.consumerreports.org/image/upload/v1762527064/prod/content/dam/surveys/Consumer_Reports_AES_October_2025.pdf

Critical Safety Information

Digital platforms should ensure that
sellers adhere to their responsibility to
sell safe products and encourage the
safe use of their products. The goal is
to make sure shoppers have access to
at least the same or equivalent infor-
mation available in-store. To that end,
it is critical for digital marketplaces to
require sellers to provide certain infor-
mation to be included on product
pages for consumers in order to best
mimic an in-store experience. This
includes clear guidelines and tutorials
to educate and help their sellers meet
the needs of U.S. consumers.

GENERAL GUIDELINES
FOR SAFETY INFORMATION

Platforms must ensure that sellers provide
required and other pertinent safety information
on the product page, including any warnings
that would limit how a product can be used and
who the intended user is. This includes age grad-
ing, supervision requirements, guidelines, or
recommendations, as well as potential hazards.

In listing a product on a digital platform, it must
be shown being used appropriately and safely.
This includes ensuring the photos on the product
page depict a safe use environment and give
consumers the information they need to pur-
chase the right product and use it safely.

For children's products specifically, it is import-
ant to include all required warnings, including
the small parts warning. 16 CFR 1500.20(c)(6)
and (d) require that the small parts warning
(including small balls) that must be visible on the

Digital Marketplace Platform Safety Playbook
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of consumers
believe it is important for online
retailers to display critical safety
information that would be
available in store with 66% rating
it as “very important”

Source: Consumer Reports nationally representative American
Experiences Survey of 2,191 U.S. adults (October 2025).

Example: Unsafe sleep environment with blanket inside
the crib.

package on a store shelf must also be visible on
the product page when it is for sale, either in a
catalog or online.

In addition, the platform should help to ensure
that sellers never show the product being used in
an unsafe manner, such as without a proper
guard if required, or by children in a dangerous
environment.


https://www.ecfr.gov/current/title-16/chapter-II/subchapter-C/part-1500/section-1500.20
https://www.ecfr.gov/current/title-16/chapter-II/subchapter-C/part-1500/section-1500.20
https://article.images.consumerreports.org/image/upload/v1762527064/prod/content/dam/surveys/Consumer_Reports_AES_October_2025.pdf
https://article.images.consumerreports.org/image/upload/v1762527064/prod/content/dam/surveys/Consumer_Reports_AES_October_2025.pdf

Critical Safety Information

SPECIFIC SAFETY MESSAGING
FOR CHILDREN'S PRODUCTS

Safe Infant Sleep: for any infant product that
has been designed or listed on the product page
for sleep, or has a setting/function that is
designed or listed for infant sleep. For more
information, go to safeinfantsleep.org, NIH's
Safe to Sleep Campaign, or the American Acad-
emy of Pediatrics (AAP) at healthychildren.org.

+ Follow the ABCs of safe sleep whenever you
show an infant inside a sleep product:

- Baby is Alone and has their own separate
sleep space.

¢ Other products, such as padded crib
bumper pads, pillows, blankets, stuffed
animals, or toys, should not be in the
sleep environment.

- Baby is placed to sleep on their Back.

- Baby sleeps in a Crib, play yard, or bassinet
that meets the federal safety standard.
Never show a baby sleeping in a product not
intended for sleep.

+ Crib placement in the room is important. Do
not put the crib near cords or heating sources.
The baby monitor needs to be outside the crib
with the cord covered or at least 3 feet away.

For any product where it is foreseeable that a
consumer could use it for infant sleep, the prod-
uct page must make clear that the product is
not for infant sleep and should not include any
depictions of unsafe sleep practices. Such prod-
ucts include infant loungers, rockers, swings,
and bouncers.

Digital Marketplace Platform Safety Playbook

Example: Crib image on product page shows unsafe sleep
environment with blanket in the crib.

Ll

Example: Crib depicted with no unsafe sleep items
or conditions.



http://www.safeinfantsleep.org
https://safetosleep.nichd.nih.gov/
https://safetosleep.nichd.nih.gov/
https://www.healthychildren.org/English/ages-stages/baby/sleep/Pages/A-Parents-Guide-to-Safe-Sleep.aspx

Critical Safety Information

SPECIFIC SAFETY MESSAGING
FOR CHILDREN'S PRODUCTS

Pacifiers: Q

BE=E O

« Pacifier listings should include warnings that A
Madein _

consumers should check for tears, breakage, o @

or mold before use and that tying the pacifier
around a child's neck poses a strangulation
hazard.

« Pacifier listings should not show a baby sleep- BPA Free
ing in an unsafe sleep environment. Ay ,' ' Medical Grade

Tewa o
-

oy . Silicone

Example: It is unsafe for a baby to sleep with a hat.

Example: Baby shown on a sheet (in crib) with no pillows or
other unsafe sleep items or conditions.
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Critical Safety Information

SPECIFIC SAFETY MESSAGING
FOR CHILDREN'S PRODUCTS

Children's Sleepwear:

Children's sleepwear, including pajamas, night-
gowns, and robes, from size 9 months to size 14,
must pass flammability testing and have safety
information pertaining to flammability as out-
lined in 16 CFR 1615.as outlined in 16 CFR 1615
and 1616.

CR recommends that platforms include the
following on the product pages:

+ The product listing online should include lan-
guage that the sleepwear has passed the
required testing and include images of any
labeling required to be on the garments or
packaging.

+ The listing should indicate whether flame retar-
dants have been added to the fabric and
provide care instructions to avoid removing the
added protection.

The listing should include guidance to help
the consumer buy the appropriate size for the
child and understand the role of loose clothing
in fires.

Digital Marketplace Platform Safety Playbook

. For children's safety, garment should fit snugly. This garment
is not flame resistant. Loose fitting garment is more likely to
catch fire.

WEAR SNUG-FITTING
NOT FLAME RESISTANT

Examples: Safety information pertaining to flammability in
children's sleepwear.



Critical Safety Information

SPECIFIC SAFETY MESSAGING
FOR CHILDREN'S PRODUCTS

Dressers:

« For clothing storage unit listings, do not show
items on top of the product that may entice a
child to climb on it, such as toys, baby moni-
tors, or remotes. That could lead to dresser
tip-overs. Learn more about tip-over prevention

at anchorit.gov or parentsagainsttipovers.org.

Platforms should consider requiring anchoring
information on product pages for TV stands,
dressers, and all other furniture

used for storage—including buffets—and
shelving units.

Digital Marketplace Platform Safety Playbook

Example: Dresser in child's room shown with toys on top
that might entice a toddler to climb on the drawers.

Example: Dresser without any enticing objects on top that
might encourage children to climb.


http://www.anchorit.gov
https://www.parentsagainsttipovers.org/

Critical Safety Information

SPECIFIC SAFETY MESSAGING
FOR CHILDREN'S PRODUCTS

Corded Window Treatments:

+ Ensure that any window treatments that are in
any image used on a product page show cord-
less window treatments only. Window coverings
with cords can lead to strangulation in under a
minute, and showing only cordless window
treatments in images can help to reinforce this
important safety message. Learn more at cpsc.

gov/gocordless or pfwbs.org.

Digital Marketplace Platform Safety Playbook
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Example: Window blind shown with looped cord,
posing a strangulation risk.

Example: Window shades with no cords, thereby
eliminating the strangulation risk.


http://cpsc.gov/gocordless
http://cpsc.gov/gocordless
https://pfwbs.org/

Critical Safety Information

SPECIFIC SAFETY MESSAGING
FOR CHILDREN'S PRODUCTS

Small Parts and Supervision:

« For children's products containing small parts,
platforms should not allow images of young

children (3 and under) playing with them. Small

balls and marbles also pose choking hazards
and are not suitable for children younger than
3 years. The small parts warning must be visi-
ble on any advertisement where the product
can be purchased, including online sales. The
small parts warning is required on any page
where products for children 4 to 7 are sold.

If adult supervision is required for the product,
require images that include an adult, whether
they're playing with a child or in the room look-
ing on.

Digital Marketplace Platform Safety Playbook

A WARNING:

CHOKING HAZARD--Small parts
Not for children under 3 yrs.

10



Critical Safety Information

SPECIFIC SAFETY MESSAGING
FOR CHILDREN'S PRODUCTS

Riding Equipment:

« Children should be wearing helmets
correctly in images of bikes, scooters, or other
riding toys.

Example: Image on product page for children's bike
showing child without a helmet.

Example: Safe image showing child wearing a helmet

while riding a bike. Photo: Louis Garneau

Digital Marketplace Platform Safety Playbook 1


https://www.consumerreports.org/health/bike-helmets/best-kids-bike-helmets-a3681864044/
https://www.consumerreports.org/health/bike-helmets/best-kids-bike-helmets-a3681864044/

Features for a Safer Marketplace

84*

of consumers
believe digital marketplaces should be responsible for ensuring the
safety of products sold on their platforms by third party sellers.

Source: Consumer Reports nationally representative American Experiences Survey of 2,191 U.S. adults (October 2025).

BROWSER VS. APP PARITY

The Why: The How:

Because consumers shop for products using both Competition for digital real estate in an app
browsers and apps, it is important that they are environment can be fierce. Platforms should use
able to access the same product details regard- their expertise to ensure that their application
less of how they shop in any given marketplace. allows consumers access to much of the same
This is especially important for critical product information that they would be able to access on
details and safety information and is necessary a desktop, including key safety features and

to make an informed purchasing decision. information about specific products, seller infor-

mation, and the platform'’s recalls page. Product
teams should consider safety information a high
priority when balancing the app and browser
environments. The form of presenting safety
information can adapt to the particular environ-
ment, but it should not be dropped for brevity.


https://article.images.consumerreports.org/image/upload/v1762527064/prod/content/dam/surveys/Consumer_Reports_AES_October_2025.pdf

Features for a Safer Marketplace

ACCESSIBLE AND SEARCHABLE
DATABASE OF TESTING
CERTIFICATIONS

The Why:

When purchasing children’s products online,
consumers should have access to the Children’s
Product Certificate (CPC) or third-party test
reports. The CPC is a document required by the
Consumer Product Safety Commission (CPSC)
and certifies that the product complies with
applicable safety rules. These documents are
helpful to build confidence for discerning con-
sumers, as well as give advocates, media, and
influencers the ability to do additional research
when making recommendations to consumers.
Because platforms can collect CPCs, they
should create an online database for consumers
to access and search for products they are con-
sidering purchasing. The platform could then
work to integrate this information and make it
easier for sellers to include links to the database
on their seller page and to the specific CPC on
the product page.

Products other than children's products that
are required to meet CPSC safety standards
can provide a General Certificate of Conformity
(GCC), which can also be included in the
database.

The How:

This database should be easily accessible from
multiple points on the website. At a minimum, it
should be linked from the platform'’s safety page
as well as in a menu on the landing page. The
database should also ensure that the consumer
can easily download a copy of the CPC to keep
for their records. Platforms should also provide
consumers the option to easily query the plat-
form for a specific product by using
product-specific information, such as its full list-
ing name or platform-specific product number
(like ASIN). Consumers should also have the abil-
ity to provide feedback if they discover an issue
with the certificate (e.g., the certificate is for a
different product or it shows test failures).


https://www.cpsc.gov/Business--Manufacturing/Testing-Certification/Childrens-Product-Certificate
https://www.cpsc.gov/Business--Manufacturing/Testing-Certification/General-Certificate-of-Conformity

Features for a Safer Marketplace

86"

of consumers
say platforms should thoroughly vet sellers before they are allowed
to sell on a site including steps like verifying seller identity, history,
and compliance with safety rules.

Source: Consumer Reports nationally representative American Experiences Survey of 2,191 U.S. adults (October 2025).

SELLERS SHOULD BE
DIRECTLY SEARCHABLE

The Why:

Consumers should not have to scour customer
reviews to learn more about the seller, or about
the product. The consumer should be able to
easily know whether the seller has a poor
response time or whether many of its products
have been the subject of consumer complaints
or have been recalled. As such, platforms should
ensure that easy-to-understand information
about any given seller is included throughout
the marketplace. This includes an easy-to-find
and easy-to-understand rating or score that
reflects the seller's reputation and safety record.
Platforms should also consider creating the abil-
ity for consumers to find third-party sellers and
their contact information more easily. This would
allow consumers to better interact with the third-
party seller and resolve any issues or concerns
that may arise.

The How:

Sellers should be easily accessible from the mar-
ketplace's home page, at a minimum, as well as
be easily searchable by product type, name, or
rating. Providing this capability would allow con-
sumers to search for and find seller information
without first navigating to a specific product
page, to find sellers for items that were gifts, and
to return to sellers with whom they've had a pos-
itive experience. In addition, consumers should
be able to quickly and seamlessly download or
access the seller's contact information. Consum-
ers should also have the ability to provide
feedback if they discover an issue with a seller's
entry (e.g., the seller's contact information is
unavailable or invalid).


https://article.images.consumerreports.org/image/upload/v1762527064/prod/content/dam/surveys/Consumer_Reports_AES_October_2025.pdf

Features for a Safer Marketplace

SELLER SCORE/REPUTATION

The Why:

Similar to having access to product ratings and
reviews, consumers should also have the ability
to see a seller's ratings or scores that reflect the
seller's overall trustworthiness and safety record.

SELLER SELECTION

The Why:

Consumers should trust that the sellers on a
platform have undergone a thorough vetting
process. When customers shop in a physical
store, they can trust that the retailer has done its
due diligence on the sellers before products
make it to the shelves. Consumers may assume
that similar rigor is applied to digital platforms
and should have a clear understanding of the
criteria used to select sellers on the platform and
how sellers are promoted when multiple parties
sell the same product.

The How:

The seller's score/rating should be available to
consumers on the seller's product pages and its
individual storefront pages. The platform should
use factors such as responsiveness, any history
of recalls, and customer satisfaction or ratings to
formulate a score that is useful for consumers
when making their purchasing decisions.

The How:

This information should be a public document
easily found through a simple search or as a
policy in the platform’'s About Us, Frequently
Asked Questions, or similar section. Platforms
should provide consumers with information on
how they accept third-party sellers to sell on
their marketplaces. Platforms should also include
factors that could lead to the termination of the
seller's account. Such information and factors
could include sales history, complaints, and
responsiveness to consumer needs or concerns.
Access to these policies can help consumers bet-
ter understand and trust the platform’s ability to
weed out bad actors and allow only trustworthy
sellers onto its platform, as well as how plat-
forms choose and recommend sellers.



Features for a Safer Marketplace

USER-GENERATED REVIEWS

The Why:

Consumers often rely on the experiences of oth-
ers to inform their own purchasing decisions for
products. As such, customer reviews are promi-
nently featured on product pages and can
include images of the product in real-world set-
tings, which may inform the product's potential
uses, or even design ideas. Unfortunately, some
of these user-generated images have the poten-
tial to showcase unsafe practices and scenarios
that could put the consumer or their family at
risk of harm. Platforms should closely monitor
user-submitted images of their products and
remove images depicting unsafe practices.

#1 pacifier in our book

s drdrkdkk  Verified Purchase

Example: An unsafe sleep environment found in a
user review.

The How:

Digital platforms should use their technological
resources, such as image segmentation, to
actively detect, review, and address user-submit-
ted images or videos that depict unsafe product
use. Platform models for reviewing user-gener-
ated content should be trained with important
applicable safety information, such as safe sleep
practices and furniture anchoring. In addition,
platforms should clearly communicate to the
consumer that, while user-provided content may
depict unsafe practices, the platform discour-
ages such use and encourages consumers to
follow all appropriate safety guidelines. These
disclaimers should be prominently displayed and
make it clear in no uncertain terms that any
images appearing in user reviews are not safe-
ty-tested or approved.



Features for a Safer Marketplace

BANNED/PROHIBITED AND
RESTRICTED PRODUCTS LISTS

The Why:

Consumers should have access to a comprehen-
sive list of products that sellers are not allowed
to sell on the platform, as well as any product
categories whose sales are restricted. These lists
should be easily accessible and understandable
by the consumer. The language should be clear
and linked to all relevant recall notices or official
warnings. Platforms should also provide clear
explanations for a product ban or restriction and
make them accessible for consumers.

The How:

This comprehensive list should be a separate
page that is publicly available for all to review.
Consumers should be able to search easily for
this information, and even have a link available
from the home page. Moreover, if a consumer
searches for a product that is banned, they
should be directed to safety information about
the product category and relevant platform poli-
cies to learn the important safety information.

' amazon seller central
N’

This article applies to selling in: United States

Hazardous and prohibited items

On this page

Examples of permitted hazardous listings
Examples of prohibited listings
Resources

If you list products on Amazon, you must comply with all i laws,

English v Sell on Amazon

Related articles

Alcohol

Seller Central Help > Policies, agreements, and guidelines > Program Policies > Restricted products > Hazardous and prohibited items

Animals and animal-related products
At - Fine Art

At - Home Decor

Automotive and powersports
Composite Wood Products

Cosmetics and Skin and hair care
, and our policies related to those products

and product listings.

Examples of permitted hazardous listings

requirements and applicable laws.

« Batteries that do not contain mercury
« Rechargeable batteries

Note: These items are subject to geographic sales restrictions.

Note: These are not eligible for sale through Fulfilment by Amazon.

Examples of prohibited listings

are some examples of those products.

o Brush Thinner

> Brushing Thinner
< Citrus Solvent

o Coating Remover
o Epoxy Thinner

o Lacquer Thinner

o Liquid Stripper

« Products containing nitrous oxide, such as nitrous oxide chargers and whippers

In addition, Amazon prohibits the sale of products that are dangerous or hazardous, or are otherwise prohibited by applicable law. Below

+ All products that contain the chemical Methylene Chloride (MC).Examples include but are not limited to:

CPAP Cleaning and Disinfecting Devices

Currency, Coins, Cash Equivalents, and Gift
Cards

Dietary supplements

If listing a permitted but hazardous item, sellers must ensure they are shipping the item in compliance with Department of Transportation

Drugs and drug paraphernalia
Electronics

Explosives, weapons, and related items

« Portable fuel containers certified by the United States Environmental Protection Agency (EPA)

Export Controls
Food and beverage

Gambling & Lottery

Human Parts & Burial Artifacts
Jewelry and precious gems

Laser products

Lighting

Lock picking and theft devices
Offensive and Controversial Materials
Other restricted products

Pest control products and pesticides
Plant and seed products

Postage meters and stamps

Example: Amazon Seller Central

Digital Marketplace Platform Safety Playbook
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http://sellercentral.amazon.com/help/hub/reference/external/G200164570.

Features for a Safer Marketplace

PLATFORM ENDORSEMENTS

The Why:

Many platforms include phrases or labels in
search results and product listings that suggest
the product has been vetted, but the criteria for
the label are not always apparent. Consumers
should be able to easily understand how the
platform highlights specific product listings or
sellers in its marketplace at the point the label is
used.

v

Amazon's Choice

Products highlighted as Amazon's Choice are

highly rated, well-priced and available to ship
immediately.

Example: Amazon's Choice explanation on a product page.

Frequently Asked Questions

1. What is Amazon's Choice?

Amazon's Choice makes it easy to discover products that other customers frequently choose for similar shopping needs. Products highlighted as Amazon's Choice are
highly rated, well-priced and available to ship immediately. They are also, on average, delivered faster and returned less frequently than alternative products. Amazon's
Choice highlights products we think customers may like, and customers can always shop from the vast selection of products available in our store.

2. What does Amazon consider when highlighting a product as Amazon's Choice?
Amazon's Choice considers what customers tell us matters most to them, including ratings, price, popularity, product availability and fast delivery. As customer
preferences and feedback change, so do the products we highlight.

3. Can products sold by third-party sellers be highlighted as Amazon's Choice?

Yes, products sold by third-party sellers can be highlighted as Amazon's Choice.

4. Can brands or selling partners pay to have their products highlighted as Amazon's Choice?

No, brands and selling partners cannot pay to have their products highlighted as Amazon's Choice, or apply to have their products considered for Amazon's Choice.

Example: Amazon's Choice FAQ page

Digital Marketplace Platform Safety Playbook

The How:

Platforms should deploy easy-to-use, in-page
pop-ups or links to pages that explain to con-
sumers in plain language how their
endorsements or labels, such as "“Amazon'’s
Choice," Walmart's "Pro Seller,” Target's "Best-
seller,” or Temu's "Best Seller,” are determined.
These should be available in all versions of the
marketplace app and mobile and desktop
browsers.

/

X  Bestseller in Cribs

Based on sales and guest views of this item within
the last 30 days.

Example: Target's Bestseller for a particular product.

Highly rated X

Based on average star rating, number of ratings and
reviews (including incentivized), and verified purchases.

Example: Target's Bestseller for a particular product.

Best Seller

Best Seller means that this product has
ranked among the top-selling products in

its product category over the past 14 days.
The products are ranked within each
category using a combination of factors
including sales and the number of buyers.

Example: Temu's Best Seller.

18
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Recalls

When a product hazard is discovered
that puts the health and safety of con-
sumers at risk, it is essential that digital
marketplaces offer a clear, transpar-
ent, and timely recall process that
makes it easy for the consumer to par-
ticipate. To this end, platforms should
establish specific guidelines for their
marketplaces and for their sellers on
how they can best respond to these
hazards and the expectations for when
to recall a product, and can be thought
of in terms of time, process, incentive,
and transparency.

TIME

In the unfortunate event that a recall is
necessary, it is important for the process to be
as quick as possible.

+ Once a product is discovered to be hazard-
ous, platforms should have processes in
place with their sellers to ensure that recalls
are initiated as soon as it is feasible.

When a recall is announced, platforms
should contact consumers and make them
aware of the recall as soon as the
announcement is public.

» Notices and reminders should be sent to
consumers on a regular basis. Consumer
notifications should not be limited to the
initial announcement.

« With all other aspects of the digital plat-
form, we strongly recommend that
platforms experiment and continuously
improve their timing and communications
to optimize consumer recall participation.

86"

of consumers
think online marketplaces

should contact consumers if a

product is found to be unsafe and
68% believe the platform should
provide a refund, replacement or
repair.
Source: Consumer Reports nationally representative

American Experiences Survey of 2,191 U.S. adults (October

2025).

PROCESS

All reasonable steps must be taken to reduce
strain on the consumer in the event of a recall
and make the process as seamless as possible.

+ Technology and automated processes
should be utilized to limit the actions that
consumers must take to receive their rem-
edy and be made whole.

Refunds should be automatically initiated
and applied to all affected consumers.

+ Multiple methods of communication (e.g.,
email, text, app notifications) increase the
likelihood that the consumer receives the
message.

« Any action that is required on the part of
the consumer needs to be clearly communi-
cated and include easy-to-follow
instructions.


https://article.images.consumerreports.org/image/upload/v1762527064/prod/content/dam/surveys/Consumer_Reports_AES_October_2025.pdf
https://article.images.consumerreports.org/image/upload/v1762527064/prod/content/dam/surveys/Consumer_Reports_AES_October_2025.pdf
https://article.images.consumerreports.org/image/upload/v1762527064/prod/content/dam/surveys/Consumer_Reports_AES_October_2025.pdf

Recalls

INCENTIVE

In order to facilitate consumer participation and
awareness of the recall process, consumers
should be incentivized in an appealing manner.

+ Platforms should strongly encourage their
third-party sellers to offer consumers full
refunds as an option. If the third-party
refuses to, the platform should consider
offering a full refund to the consumer
because it is essential for any recalled prod-
uct to be removed from the home.

+ Except for a few circumstances, CR discour-
ages offering only repairs for recalled
products and recommends that platforms
discourage their sellers from offering repairs
as well.

« Consumers should not be required to sub-
mit burdensome proof or perform
burdensome tasks, such as mailing parts of
the recalled product to prove that it has
been destroyed.



Recalls

TRANSPARENCY

When a product on a platform has been
recalled, it should be promptly removed from its
marketplace and listed on its recall page. A list
of recalled products must be easy to find and
accessible to consumers using the platform. To
this end, digital marketplaces should design their
platform in such a way that consumers can find
and access the pertinent information with little
effort. This page should also be updated when
the recall notice is published, on the same day of
the recall announcement. The formatting of the

€ c 25 target.com

@ Categories

Deals New & featured Pickup & delivery

Get top deals, latest trends, and more.

"See offer details. Restrictions apply. Pricing, promotions and

About Us Help
About Target Target Help
Careers Returns
News & Blog Track Ordej
Target Brands Recalls
Bullseye Shop Contact Us
Sustainability & Governance Feedback
Press Center Accessibility
Advertise with Us Security & Fraud
Investors Team Member Services
Affiliates & Partners

Suppliers

TargetPlus

Example: target.com

What can we help you find? 8 Q

Email address

titles of recalls can change and become confus-
ing for some recalls. They should be checked
regularly and updated as needed.

In addition, if a company refuses to recall a
product or the CPSC is unable to contact the
company, the agency will issue a product safety
warning. Platforms should also ensure that this
warning information is clearly communicated
and easily accessible to consumers.

« The recall page should be linked from
a menu on the home page.

@ 9 0

New Chrome available

® Hi Dev 1=

@ Privacy policy =

availability may vary by location and at Targetcom

Stores Services
B Findastore $&  Target Circle
¥ Ccinic @  Target Circle~ Card
& FPhamacy ®  Target Circle 360~
M9 Onticl B targetApp
More In-Store Services
B Registy
3 same Day Delivery
Q Order Pickup
@ Drive Up

®%  Free 2-Day Shipping
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Recalls

TRANSPARENCY

+ The link should include the words “product
safety” and "recalls.” That way, platforms
can also add safety warnings released by
any public health or safety agency.

2
—

Sign in

New customer? Start here.

Back to top

Get to Know Us Make Money with Us Amazon Payment Products Let Us Help You
Careers Sell on Amazon Amazon Visa Your Account

Amazon Sell apps on Amazon Amazon Store Card Your Orders
Newsletter
Supply to Amazon Amazon Secured Card Shipping Rates &

Rt Protect & Build Your Amazon Business Card fele=

Accessibility Brand . . Amazon Prime
Shop with Points

t: bilit: B Affiliats Ret: &

B iRty @oome an b Credit Card Marketplace R:plf;:z|11e|1ts

Press Center Become a Delivery Driver
Reload Your Balance Manage Your

Investor Relations Start a Package Delivery Gift Cards Content and Devices

Business
Amazon Devices

Amazon Currency Converter Recalls and Product
Amazon Science Safety Alerts
Self-Publish with Us

Advertise Your Products

Registry & Gift List
Become an Amazon Hub

Hel
Partner ch

» See More Ways to Make
Money

Example: amazon.com


https://www.amazon.com/

Recalls

TRANSPARENCY

- Separate from individual recall listings, the
page should contain links to the recall
pages of each government agency—CPSC,
FDA, NHTSA, USDA—which include recalls

of products sold on the website. The
platform can also use Recalls.gov to link to
all recalls from the different agencies, but
this adds additional steps.

\'I

&0%

c 2% corporate.walmart.com/recalls * I -3 e

About Purpose News Investors Suppliers Careers Ask Walmart

Sept. 25,2025

Read More

Your Online Resource For Product Recalls

www.Recalls.gov

This website links visitors to the home pages of government regulatory agencies responsible for product recalls. In
addition to finding details about recalled products, visitors will gain additional safety information and may sign up for
email alerts on recalled products, as they become available.

The following list of food and consumer product recalls is not all-inclusive, nor does it include all categories of food and
consumer products. If you wish to know more about food or product recalls you can also visit the following regulatory
agencies websites or you can directly contact the product manufacturer.

U.S. Consumer Product Safety Commission (CPSC)
National Highway Traffic Safety Administration (DOT)
U.S. Food and Drug Administration (FDA)

U.S. Department of Agriculture (USDA)

References and links to other sites are provided as a service. Please note that by clicking on one of these links, you will

be accessing information from that agency's website and subject to the policies of that site.

Example: Walmart Recalls
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http://Recalls.gov
https://corporate.walmart.com/recalls

Recalls

TRANSPARENCY

+ The page should have a brief introduction
on recalls and the importance of
participating.

"

# O3 & @  NewChrome avalable

€ c 23 amazon.com/product-safety-alerts?page=1

Delivering to Ne ork 10118 . - Hello, sign in Returns
Mazon | o cisi o K s W

= All AmazonHaul Medical Care -~ BestSellers AmazonBasics Music New Releases Today'sDeals Registry Prime ~ Groceries ~ Gift Cards -+ Smart Home Customer Service Pharmacy Books

Your Account > Recalls and Product Safety Alerts

Recalls and Product Safety Alerts

Our Product Safety Team proactively investigates and addresses reported safety complaints and incidents to ensure customer protection from
potential product-related safety risks. We closely monitor public recall alert websites and receive notifications from vendors and sellers. Upon
discovering a product recall, we immediately halt affected product offerings, and promptly inform both customers and sellers involved about the
recall. For more information visit our Safety Information, Recalls and Legal Notices Page .

l @ To seeif any of your past orders have been recalled, visit | Your Recalls and Product Safety Alerts

Example: amazon.com/product-safety-alerts.
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https://www.amazon.com/product-safety-alerts

Recalls

TRANSPARENCY

» The information should cover at least
five years of recalls.

@ Categories

c 25 target.com/help/articles/news-safety/product-recalls?recallType=Baby PR&page=9

Deals New & featured Pickup & delivery What can we help you find?

Baby B. Glowy Chews Firefly Frank Teether
Recall: 4/14/2021

Target Cat & Jack Baby Heart Ears Rompers
Recall: 4/14/2021

Diono Cambria 2 Booster Seat
Recall: 3/31/2021

Target Cloud Island infant rompers
Recall: 12/30/2020

Target Cat & Jack infant/toddler girls 1pc rash guards
Recall: 12/30/2020

() Pagegof2e~ ()

aw B 0O

‘\!J (@ @ Account

Baby/Car Seats @

Accessories/Apparel/Shoes M Baby/Car Seats

Baby/Car Seats

Accessories/Apparel/Shoes Ml Baby/Car Seats

Accessories/Apparel/Shoes Ml Baby/Car Seats

Example: Target Recall Page

Digital Marketplace Platform Safety Playbook
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https://help.target.com/help/productrecallpage?childcat=Product+recalls&parentcat=Product+Safety+%26+Recalls&searchQuery=search+help#

Recalls

TRANSPARENCY

- The page should include all recalls of prod- + The page should include a search feature to
ucts sold on the site. If the scope of the list help consumers find specific products, recalls
is limited, for example, by years, that should from specific agencies, or products from spe-
be clearly stated, as well as where to find cific manufacturers.

recalls that fall outside the parameter.

contact us
Recent recalls

General Merchandise Grocery/OTC

Fisher-Price Tissue Box Toy Sold with 3-in-1 Tonys Chocolonely Chocolate Bars - 4/2/2025
SnugaPuppy Activity Centers - 4/10/2025

Tostitos Cantina Traditional Yellow Com Tortilla

Fisher-Price Brunch & Go Stroller Toys - 4/10/2025 Chips - 3/27/2025

Babyjoy Convertible 6-in-1 High Chair Activity Chomps Original Beef Sticks and Original Turkey

Centers - 4/10/2025 Sticks - 3/21/2025

Vivitar Blender Bottles - 4/3/2025 Favorite Day Gourmet New York Style Cheesecake
- 3/120/2025

LaRose Industries Cra-Z-Art Gemex/Gel2Gem
Jewelry Kits - 3/27/2025 Gerber Soothe N Chew Teething Sticks - 1/31/2025

Search all recalls by keyword, manufacturer, or model/ item number

) search recalls Q

Browse recalls

v Accessories/Apparel/Shoes
Vv Automotive/Hardware
v Baby Food/Infant Formula

v Baby/Car Seats

2% help.target.com/help/productrecallpage Q

Example: Target Recall Page

Digital Marketplace Platform Safety Playbook
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https://help.target.com/help/productrecallpage.

Recalls

TRANSPARENCY

- A link should be provided to assist with * A page should be dedicated to providing
recall questions. a progress status update regarding every
recall effort of a product sold on the
platform.
25 help.target.com/help/productrecallpage Q

Get to know Target Circle™

It's bigger, easier & better than ever. Learn more

Target > Help >
* search help O\
At Target, our purpose is to help all families discover the joy of everyday life. It is who we are, how we work, and
Browse Help what we value. Our guests, your safety, is our highest priority. For this reason, we maintain a comprehensive list of
choose a topic v] our recalled products. Find Target's most recent recalls or search recalls by category below
contact us

Recent recalls

Example: Target Recall Help Page
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https://help.target.com/help/productrecallpage.

Recalls

SPECIFIC LISTING TITLES

The recall header should have the product's
manufacturer, brand, name, and other identify-
ing information. It should link to the recall notice
from the recalling agency. Note: The CPSC's
recall headlines already contain this information,
but other agencies such as the FDA and NHTSA
may not. See these examples from a platform's
listing:

» Sensio Recalls Steam Espresso Machines Due
to Burn and Laceration Hazards (CPSC) (Manu-
facturer, product name, hazard)

» Class 1 Device Recall Ballard (FDA)
(Brand only)

+ Child Seat May Allow Excessive Movement/
FMVSS 213 (NHTSA) (Hazard and product type,
no brand or model)

It is sufficient to list the information above and
link to the full recall notice.

PERSONALIZED
RECALL INFORMATION

The platform should include a page dedicated to
providing the consumer with detailed and tai-
lored information based on their individual
purchase history within the platform. For
instance, there should be a "My Recalls" or simi-
lar heading in the My Account or Customer
Service/Support sections of the page that spe-
cifically displays any recalls that are immediately
associated with prior purchases.

RECALLS ACROSS COUNTRIES

A product that is unsafe in one country is unsafe
in other countries. Therefore, once a product is
discovered to be hazardous or has put people at
risk, or even injured or killed someone, it should
be removed from the platform globally. Everyone
who purchased the dangerous product in all
countries should be informed about the potential
risks and hazards associated with it, and the
product should be removed from all sites.

ﬁ 8:23
23 Q Search or ask a question c O

Your Account > Your Recalls and Product Safety Alerts

o
v?

Your Recalls and Product Safety
Alerts

There are no recalled products or product safety
alerts in your order history.

No action is needed from you at this time.

Our Product Safety Team proactively investigates and
addresses reported safety complaints and incidents to
ensure customer protection from potential product-related
safety risks. We closely monitor public recall alert websites
and receive notifications from vendors and sellers. Upon
discovering a product recall, we immediately halt affected
product offerings, and promptly inform both customers
and sellers involved about the recall. For more information
visit our Safety Information, Recalls and Legal Notices Page

Example: amazon.com/product-safety-alerts



https://www.cpsc.gov/Recalls/2025/Sensio-Recalls-Steam-Espresso-Machines-Due-to-Burn-and-Laceration-Hazards
https://www.cpsc.gov/Recalls/2025/Sensio-Recalls-Steam-Espresso-Machines-Due-to-Burn-and-Laceration-Hazards
https://www.accessdata.fda.gov/scripts/cdrh/cfdocs/cfRES/res.cfm?id=213149
https://www.nhtsa.gov/recalls?nhtsaId=25C005000
https://www.nhtsa.gov/recalls?nhtsaId=25C005000
https://www.amazon.com/product-safety-alerts

Other Product Safety Resources

The following are key resources we strongly encourage platforms to link
and refer to.

American Academy of Pediatrics (AAP)
Healthy Children

Parents Against Tip-Overs (PAT)

Parents for Window Blind Safety (PFWBS)

Reese's Purpose (preventing button- and coin-cell battery ingestion)

Charlie's House (preventing at-home child injuries)

That Water Bead Lady (helping families after product injury)

Safe Infant Sleep

Digital Marketplace Platform Safety Playbook
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http://www.aap.org
http://www.healthychildren.org
http://www.parentsagainsttipovers.org
http://www.pfwbs.org
http://www.reesespurpose.org
http://www.charlieshouse.org
http://www.thatwaterbeadlady.org
http://www.safeinfantsleep.org




