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Where Americans Stand on Broadband

As millions of Americans shifted to working, learning, vulnerable consumers. Consumer Reports conducted
and receiving medical care at home over the last year a nationally representative survey of more than
because of the COVID-19 pandemic, the necessity of 2,500 US adults to learn more about broadband

a reliable, affordable broadband internet connection access, competitive choices, and affordability of this
has become starkly clear—especially for the most increasingly important service.
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O/ their household are dissatisfied
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MUNICIPAL/COMMUNITY BROADBAND

of Americans feel that municipal or
community broadband should be
allowed because it would ensure
O/ that broadband access is treated
75 o like other vital infrastructure
such as highways, bridges, water
systems, and electrical grids,

allowing all Americans to have
equal access to it.
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